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By 2030...

From ~$333bn in 2023,
the global Al market is
forecast to surge to
nearly $1tn, achieving a
compound annual
growth rate of 17%

Australian growth

=  GenAl could contribute up

to $115bn pa to Australia’s
economy (5%) by
improving existing
industries and enabling
new products and services

People

Over 11 million
employees, or 95% of
the Australian workforce,
will be impacted by
critical technologies,
including Al
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= Al could influence over 55%
of consumer transactions in
Australia, totalling S669bn
(aged 18-44 yrs)

= Al will double demand for
data centres, with 175
extra facilities needed,
growing deployable
capacity from 1350MW in
2024 to 3100 MW

...disruption

Adoption

= More than 75% of
companies expect to
integrate Al , big data and
cloud computing within the
next 5 years

=  Generational shift

Jobs?

= Al could create 200,000
new jobs in Australia,
growing 500%.

= But ‘productivity gains’ =
automation

= New regulatory and
Responsible Al policy
frameworks emerging at
speed.

= Focus on ‘Australia’s
sovereign Al capability’



How will we use Al?

(some examples)
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Concerns about Al

Overarching concern that the benefits of Al don’t outweigh the negatives for society.

Believe the benefits of Al outweigh the
potential negatives (% agree/strongly agree)

All other markets

51

Australia
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New Zealand

Top markets:

China (72%), KSA (69%), UAE (68%), India (58%) and South
Korea (58%)

Source: Al Sentiment Report, January 2025
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The nine major concerns with Al in Australia and New Zealand (a large concern/a major concern)

Al systems suffering security breaches (e.g. hacking,
cyberattacks, data leaks)

Organisations using Al failing to protect the privacy of my data

Organisations failing to hold themselves accountable for
negative Al use

Al generating outputs that are unreliable, inconsistent or
inaccurate

Organisations failing to comply with their Al policies and relevant
government regulations

Organisations using Al in their products or services without
telling me

Discrimination against certain parts of the community, based on
data or recommendations from Al

Organisations being unable to explain their Al’s internal workings
or decision

The environmental cost (e.g. energy use) from using Al

Source: Al Sentiment Report, January 2025
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Groups trusted to manage concerns about Al

It’s critical for governments, developers and private sector organisations to navigate the trust deficit

25

20

15

10

-10

-15

-20

-25

Source:
*Note:
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The level of trust individuals have that each group will manage Al in a way that aligns with their best interests (average trust rating*)

17
15

13

15

Transportation Healthcare
companies companies

Al Sentiment Report, January 2025

Consumer goods
companies

Industrials and
energy companies

Average trust rating, -100 indicates a complete distrust, 100 indicates complete trust
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19

15

Non-government
entities

Technology
companies

Telco companies

9
6
4
Financial services Government Media and
companies organisations entertainment

companies

All other markets M Australia ® New Zealand
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The sustainability
of Ai
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Integration into the energy landscape

It’s critical for energy providers to recognise how Al is being utilised in the energy sector.

How people have consciously used Al for energy purposes over the last 6 months (%)

Managing electrical usage in your home (e.g. automated sensors in thermostats,
automatically turning on and off lights)

Tracking electrical usage and identifying devices in your home that are using more or less
energy

Managing renewable energy attached to you home (e.g. solar panel management)

Source: Al Sentiment Report, January 2025
Base: Those who have consciously interacted with Al for energy purposes over the last 6 months
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Responsible Al

= Transparency and explainability

= Data privacy and security

= Accountability

= Ethical guidelines and compliance

= Accessibility, affordability and inequity

= Social impacts
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Ai for sustainability
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EY | Building a better working world

EY is building a better working world by creating
new value for clients, people, society and the
planet, while building trust in capital markets.

Enabled by data, Al and advanced technology,
EY teams help clients shape the future with
confidence and develop answers for the most
pressing issues of today and tomorrow.

EY teams work across a full spectrum of
services in assurance, consulting, tax, strategy
and transactions. Fueled by sector insights,

a globally connected, multi-disciplinary network
and diverse ecosystem partners, EY teams can
provide services in more than 150 countries
and territories.

All in to shape the future with confidence.

EY refers to the global organization, and may refer to one or more, of
the member firms of Ernst & Young Global Limited, each of which is a
separate legal entity. Ernst & Young Global Limited, a UK company
limited by guarantee, does not provide services to clients. Information
about how EY collects and uses personal data and a description of the
rights individuals have under data protection legislation are available
via ey.com/privacy. EY member firms do not practice law where
prohibited by local laws. For more information about our organization,
please visit ey.com.

2025 Ernst & Young, Australia.
All Rights Reserved.
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In line with EY’s commitment to minimise its impact on the
environment, this document has been printed on paper with a high
recycled content.

This communication provides general information which is current at the time
of production. The information contained in this communication does not
constitute advice and should not be relied on as such. Professional advice
should be sought prior to any action being taken in reliance on any of the
information. Ernst & Young disclaims all responsibility and liability (including,
without limitation, for any direct or indirect or consequential costs, loss or
damage or loss of profits) arising from anything done or omitted to be done by
any party in reliance, whether wholly or partially, on any of the information.
Any party that relies on the information does so at its own risk. Liability limited
by a scheme approved under Professional Standards Legislation.
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